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CONFIDENCESCOMFORT,
AND PRODUCTIVITY

49% report heightened
satisfaction in
completing daily tasks
with comfort,
effectiveness, and
confidence thanks to

the reusable sanitary
10.00

napkin. .
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"In this program, I've bloomed, finding
purpose and growth with every interaction,
enriching my existence beyond measure."




73.97 of project
beneficiaries satisfied
with reusable sanitary
napkins as an effective
menstrual hygiene
product.
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REDUCED USE OF
SINGLE-USE SANITARY
NAPKINS BY PROJECT

BENEFICIARIES.
Pre-workshop survey showed
90% of participants used

disposable sanitary napkins.

Post-workshop, 81% opted for
reusable napkins.

The trend towards reusable
sanitary napkins has been driven
by their
improved quality of life and

benefits, including
financial savings. This indicates a
significant shift towards
sustainable menstrual hygiene

practices.

REUSABLE SANITARY NAPKIN USAGE BEFORE
THE WORKSHOP
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Annual carbon footprint of

all menstruating women in
Sri Lanka will be

+550 5 million

Which is equivalent to 2
planting 58 trees annually. ™
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What we are doing
in #BleedGood

workshop 7 2 %

IMPACT
SNAPSHOT
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RATE OF AWARENESS:
1-5 scale on the benefits
of menstrual hygiene.

.
4

N
6‘30
X

éo

Concerning trend:
Only 47% understand the
benefits of menstrual
hygiene, highlighting the
need to raise awareness
for hygienic and safe
practices.

Raising awareness improves health and combats
taboos. Seeking timely medical assistance
eliminates stigma and fosters support.



LESS EFFORT
3.6%

SAME EFFORT
35.2%

CONSIDERABLE EFFORT
47.3%

MORE EFFORT
13.9%
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I\/Iethodology in Motion: Tra\qng

Progress, Empowermg Change

SAMPLE SIZE

183 samples were collected under 90%
confidence level out of 550 participants

e Baseline, midterm, and endline surveys conducted with
structured questionnaires.

e Distribution and training report tracking managed through
manual forms and a digital database.

e Social media and communications analytics utilized to
quantify engagement rates and reach.

e Environment impact data analyzed from material sourcing and
production processes.

e Responsibilities and timelines overseen by designated staff at
the Selyn Foundation.

e Challenges mitigated through additional staff training and
paper-based monitoring forms.

e Dedicated M&E officer position operationalized under the
management of the Selyn Foundation.

e Independent endline evaluation commissioned after 2 years
of project implementation.

e Ethical data collection, management, and reporting protocols

adhered to, ensuring confidentiality and transparency.




